Activities Supporting Value Creation

Global Structure

We work as a united global team in every aspect of
our business activities.

The true global company the Brother Group aims to
become
The true global company the Brother Group aspires to be shall:
● Anticipate customer needs in the global market to always deliver
innovative products that suit them
● Have active employees working together regardless of nationality,
gender or generation
● Realize an optimal balance of global business operations, such
as development, production, and sales, by positioning them in
the most appropriate regions, and thereby achieve long-term
management stability
We believe that true globalization could be established as one of
Brother’s unique advantages before anyone else by establishing
a more solid management base with the group’s know-how
accumulated at our facilities in every region and shared in depth.

Case Example

Brother’s sales companies strengthen their collaboration by sharing respective public relations and
exchanging their opinions

▲ A participant reporting on PR activities
conducted by her company

▲ Participants exchanging their opinions
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