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 Net sales were ¥177.1 billion, up 10.4% year-on–year, 
driven by strong sales of Machine tools to IT related 
customers

 Despite an operating income increase in the existing 
businesses, operating income as a whole decreased due to 
M&A costs of ¥1.8 billion

 Net income attributable to owners of the parent company 
decreased significantly due to the absence of the specific 
factors that arose in the prior year, such as a gain on the 
sale of property and lower corporate tax by tax effect 
accounting
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 A rise in sales was ¥6.5 billion mainly due to increased sales 
of consumables in the P&S business and of Machine tools in 
the M&S business

 A negative impact from forex was ¥2.4 billion primarily 
owing to the yenʼs appreciation against the euro

 A rise in SG & A was ¥4.1 billion mainly due to increases in 
expenses arising from the P&S and M&S businesses.

 R&D cost grew by ¥0.8 billion compared with the same 
period last year

 The entire amount classified as others was costs associated 
with the acquisition of Domino shares
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 We have included newly consolidated Dominoʼs profit and 
loss in this forecast

 We have revised sales forecast upward by ¥70.0 billion from 
the initial forecast. The breakdown is ¥50.0 billion, brought 
about by newly consolidated Domino, and ¥20.0 billion, 
resulting from changes to the assumed exchange rates in 
light of the yen's depreciation

 Despite a loss of ¥4.5 billion in the Domino business, 
including one-time costs associated with the acquisition of 
Domino shares, operating income forecast remains 
unchanged from the initial forecast mainly because we 
expect the loss to be offset by the positive effect of the 
assumed exchange rates revised in light of the yenʼs 
depreciation



5



6

 While there were no major changes in the market for 
Communications & Printing equipment, sell-in was slower in 
Q1 due to temporary adjustments in the distributorsʼ 
channels in the Americas and China. However, given that 
sell-out has not changed significantly, we expect the sell-in 
status to get back to normal in Q2
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 Sales, particularly overseas sales, increased due to the 
launch of new mid-range models. In Europe, although we 
saw negative growth due to weaker sales in Russia, sales in 
Western Europe remained strong
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 Regarding Industrial sewing machines, sales in China 
significantly recovered owing to the launch of new lock stich 
sewing machines. Sales of garment printers remain steady in 
Europe and the Americas

 Regarding Machine tools, quarterly sales reached a record 
high due to strong sales to both IT-related and auto-related 
customers



9

 Net sales increased due to steady business operations in 
karaoke clubs and to newly consolidated Teichiku 
Entertainment, Inc. and Teichiku Music Inc

 Although we posted an operating loss, profitability improved 
due to a decrease in R&D costs.
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 Sales increased due to steady demand in every region and to 
a positive effect from changes in distribution channels in 
some Asian regions
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