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 Net sales for the second quarter (July-September) were 
¥194.0 billion, up 12.4% on a local currency basis. The 
breakdown of the increase was ¥3.6 billion yen brought by 
existing businesses, ¥16.8 billion due to newly consolidated 
subsidiary Domino and ¥9.4 billion owing to the positive 
effect of forex.

 Operating income fell by ¥3.8 billion due to additional 
provisions for product warranties of ¥2.8 billion in the P&S 
business and owing to decreased income in the M&S 
business as a result of economic slowdown in China.
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 In the second quarter (July-September), the sales decline, 
mainly due to decreased sales of Machine tools, reduced 
operating income by ¥2.4 billion.

 The positive impact from forex for the second quarter (July-
September) was ¥1.8 billion. The yen became stronger 
against the U.S. dollar in this quarter, while the yen became 
weaker in the same period last year. As a result, the stronger 
yen had a positive impact on unrealized profits on 
inventories eliminated for consolidated accounting.

 The rise in SG & A was mainly due to an increase in 
expenses, such as additional provisions for product 
warranties, relating to the P&S business.
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 Net sales have been revised downward by ¥30.0 billion from 
the previous forecast.
The breakdown of the decrease was ¥16.5 billion in the P&S 
business, ¥9.7 billion in the M&S business, and so on.

 Operating income has been revised downward by ¥8.0 billion 
from the previous forecast.
The breakdown of the decrease was ¥5.7 billion in the P&S 
business, ¥1.6 billion in the M&S business, and so on.
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 Regarding Communications & Printing equipment, there have 
been no major changes in developed markets. However, the 
forecast has been revised downward due to weak demand in 
emerging markets, such as China and Latin America.

 Inkjet multi-function printers with ultra-high yield ink tanks 
were launched in emerging markets in this period. With high 
evaluations from users, sales of these models have exceeded 
the initial forecast.
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 Sales, particularly in North America and Western Europe, 
increased due to the launch of new mid-range models. 

 In Europe, while we saw negative growth due to weaker sales 
in Russia, sales in Western Europe remained strong.
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 Regarding Industrial sewing machines, sales in China 
significantly recovered owing to the launch of new lock stich 
sewing machines. Sales of garment printers remained steady 
in Europe and the Americas.

 Regarding Machine tools, although increased sales to IT 
related customers are expected in the second half, the full 
year forecast has been revised downward by factoring in 
current weak demand in China.
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 Net sales are expected to increases due to the launch of new 
online karaoke machines and the contribution of newly 
consolidated Teichiku Entertainment, Inc. and Teichiku Music 
Inc.

 Operating income for the full year is expected to be ¥1.2 
billion because the new products are projected to boost sales 
over the second half.
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 Sales remained steady in every region.

 Sales in Japan saw negative growth due to changes in 
distribution channels in some Asian regions.
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