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Results for FY2021 Q1
Both profit and revenue increased due mainly to strong performance of the P&S and Machinery businesses in addition to 
positive FX effects. 
Business segment profit and operating profit reached an all-time high for the first quarter. 

Sales revenue
Sales revenue increased by 30.7％ year-on-year to 174.0 billion yen. 

In the P&S business, the overall sales volume of hardware declined due to supply restrictions caused by factory 
lockdowns. Nevertheless, revenue increased as demand remained strong among people working from home, enabling 
us to sell products without changing their prices, and consumables also performed well. 

In the Machinery business, revenue increased substantially, mainly backed by strong performance of machine tools in 
the automotive industry in China and recovery of demand for capital investment in industrial sewing machines among 
apparel manufacturers. 

Business segment profit
Business segment profit increased by 203.5% year-on-year to 26.2 billion yen.
Profit increased substantially due to all businesses recording a revenue increase from the first quarter of FY2020, 
which was significantly affected by COVID-19, in addition to positive FX effects.

Forecast for FY2021
We have revised up our forecast for FY2021 in response to positive FX effects and better-than-expected performance 
for the first quarter mainly in the P&S and Machinery businesses. 
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I will now discuss business results. 

In the first quarter of FY2021, sales revenue was 174.0 billion yen, up 40.8 billion yen from the same period 
of the previous year, which was significantly affected by COVID-19. 

Business segment profit was 26.2 billion yen, up 17.5 billion yen. 
Operating profit was 26.5 billion yen, up 17.2 billion yen. 

Both business segment profit and operating profit reached an all-time high for the first quarter, and the profit 
ratio also exceeded 15％.

Net income attributable to owners of the parent was 18.6 billion yen, up 12.0 billion yen. 
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This is a list of results by business segment. 
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These are the main factors behind the changes in sales revenue for the first quarter of FY2021. 

As you can see, revenue increased in all businesses. 

・P&S
Despite the impact of supply restrictions on sales, revenue increased due to ongoing strong demand for small-size All-
in-One and printers targeted at people working from home, as well as the firm performance of ink and laser 
consumables.

・P&H
Revenue increased substantially due to ongoing strong sales of low-end home sewing machines resulting from 
continued demand for handmade using home sewing machines, and middle- to high-end embroidery machines for 
second business purposes.

・Machinery
Revenue increased substantially, driven by the recovery of demand for capital investment in industrial sewing 
machines among apparel manufacturers and strong demand for machine tools in the automotive industry in China. 

・N&C
Although the environment remained harsh, revenue increased from the previous year, which was significantly affected 
by COVID-19. 

・Domino
Revenue increased as hardware and consumables maintained momentum for both C&M and DP.

Due to the weaker yen, there was a positive FX impact of 10.6 billion yen. Consolidated sales revenue was up 40.8 
billion yen to 174.0 billion yen. 
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These are the main factors behind the changes in business segment profit. I will comment on the main 
elements of these.

・FX impact 
The FX impact came almost entirely from the P&S business. 

・Difference in sales 
Sales increase, especially in the Machinery and P&S businesses, had great impact. 

・Logistics cost
（*This was previously included in difference in sales, but from now on will be shown as logistics cost.)

Logistics cost (ocean and air freight) increased mainly in the P&S business.
Air transportation was used to deal with delays in supply of consumables caused by factory lockdowns. 

・Price change
The price change is mainly associated with the P&S business. The average unit price increased due to 
the improvement of the product mix. 

As a result of these factors, business segment profit  was 26.2 billion yen, up 17.5 billion yen. 
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With regard to results for FY2021, we have revised the forecast announced in May in response to better 
than expected performance for the first quarter mainly in the P&S and Machinery businesses, in addition to 
positive effects associated with revisions to our previous FX projection in anticipation of a weaker yen. 

We now project that sales revenue will be 695.0 billion yen, up 69.0 billion yen from the previous forecast. 

With regard to profits, we forecast that 
business segment profit will be 68.0 billion yen, up 8.0 billion yen; 
operating profit will be 67.5 billion yen, up 7.5 billion yen; and 
net income attributable to owners of the parent will be 46.0 billion yen, up 3.5 billion yen. 
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This is a list of results forecasts by business segment.   
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These are major factors behind revisions to the previous forecasts for sales revenue and business segment 
profit in FY2021. 

・As for the P&S business, 
we have revised up our sales forecast due to strong performance in the first quarter and an anticipated 
increase in the sales volume for FY2021 from the previous projection. We have left the profit forecast 
unchanged in consideration of various risks. 

・With regard to the P&H and Machinery businesses, forecasts for both sales and profit have been revised 
upward due mainly to strong results in the first quarter.

・Downward revisions have been made to the forecasts for the N&C business in consideration of the recent 
resurgence of COVID-19. 

Due to these factors, along with positive FX effects, we have revised up our forecasts for both sales and 
business segment profit for FY2021. 
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Net cash stood at 136.3 billion yen. There are no major changes to our inventory level.
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No revisions have been made to the previously announced forecasts for capital expenditure, depreciation & 
amortization, and R&D expenses in FY2021. 

[Reference]

Below are major capital expenditure plans for FY2021. 

P&S business

-Mold investment for new products

-The cost of reconstructing Hoshizaki Factory (Nagoya City, Aichi Prefecture), which produces inkjet 
heads, to strengthen BCP

-The cost of constructing a new warehouse for storing products and parts (Nagoya City, Aichi Prefecture)

Machinery business

-The cost of constructing a heat treatment factory (Anjo City, Aichi Prefecture) to produce precision gears 
in the industrial parts business

・As for R&D expenses for FY2021, 

we anticipate an increase in the cost of developing new products in the machinery and FA areas. 
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Sales revenue in the P&S business in the first quarter was 99.1 billion yen, up 11.6% on a local currency basis. 

・ Communications & printing equipment
Sales revenue was 84.7 billion yen, up 7.1% on a local currency basis. 

As for inkjet multi-function printers, the sales volume of hardware increased substantially due to eased supply restrictions.

On the other hand, for laser All-in-One and printers, the sales volume of hardware dropped significantly, affected by supply restrictions 
resulting from the temporary suspension of factory operation in the fourth quarter of FY2020. For consumables, we used air 
transportation as a measure to deal with supply delays. 

Although the supply status differs among products, demand for hardware targeted at people working from home has continued to be 
strong. Due to this, along with the firm performance of consumables and positive FX impacts, revenue in the business increased 
overall. 

・ Electronic stationery
Sales revenue was 14.4 billion yen, up 48.7% on a local currency basis. 
Thanks to recovery in demand, revenue increased substantially in both the labeling system/label printer field and the solution field 
centered on mobile printers. 

Business segment profit was 16.4 billion yen, up 5.3% year-on-year, due to positive FX effects and the firm overall performance of 
consumables although material and logistics costs increased. 
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This shows the sales growth rates of major products and consumable ratios.

・Sales growth rates (on a local currency basis):
For laser printers (LBP), the sales growth rates were minus 16% for hardware and 12% for consumables.  
This is due to restrictions on hardware supply resulting from the temporary suspension of factory operation in the fourth 

quarter of FY2020

For inkjet printers (IJP),  the sales growth rates were 79％ for hardware and 5% for consumables.
Sales for the same period of the previous year dropped sharply due to supply restrictions, but the supply status for this 

fiscal year has improved.

・Sales volume growth rates:
The sales volume growth rate for LBP was minus 28%, affected by restrictions on hardware supply. 
The sales volume growth rate for IJP was 65% as the supply status improved. 
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Sales revenue in the P&H business was 14.1 billion yen in the first quarter, up 22.2% on a local currency basis. 

Home sewing machines, particularly low-end equipment, sold well as demand for handmade continued as a result of more 
people spending time at home. In addition, demand grew for middle- to high-end embroidery machines for second 
business purposes, resulting in a substantial increase in revenue. 

Business segment profit was 3.1 billion yen. 
Profit increased substantially, up 124.7% year-on-year, mainly due to the effects of sales increase. 
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Sales and profit in the Machinery business both remained strong in the first quarter. 

Sales revenue for the entire Machinery business was 30.4 billion yen in the first quarter.
On a local currency basis, revenue increased substantially, with a 92.5% increase.

The breakdown of sales revenue was as follows:
8.8 billion yen for industrial sewing machines, 16.6 billion yen for machine tools, and 5.0 billion yen for industrial parts. 

・Industrial sewing machines
The industrial sewing machine segment handles two product categories: the industrial sewing machine category and the 
garment printer category. 
Industrial sewing machines maintained momentum as demand for capital expenditure recovered among apparel 
manufacturers in Asia and China. 
Sales of garment printers were also firm, mainly in Europe and the U.S., resulting in a substantial increase in revenue 
from the entire business. 

・Machine tools
Revenue increased substantially due to the effects of spot orders for IT-related customers, in addition to strong 
performance of products targeted at the automotive market in China. 

・Industrial parts
Revenue increased significantly due to the recovery of demand especially in the Americas and Asia. 

The Machinery business recorded positive profits thanks to the effects of revenue increase. 
Business segment profit was 5.2 billion yen, increasing substantially from a loss of 100 million yen in the same period of 
the previous year.
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These are sales revenue and order amount for each quarter.
The order amount represents the total amount of orders for hardware received in Japan and 
overseas. 

Since the second quarter of FY2020, orders have been robust, especially for products 
targeted at China. 

The graph on the right is a reference material from machine tool statistics of the Japan 
Machine Tool Builders’ Association. Both domestic and overseas demand are recovering. 
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The harsh business environment has continued in the N&C business due to the impact of resurgence of COVID-19. 
However, sales increased compared to the same period of the previous year, in which both the karaoke club business and 
the karaoke business were in a significant slump. 

Sales revenue in the first quarter was 7.0 billion yen, up 12.9% year-on-year. 

With regard to business segment profit, 
the amount of losses narrowed from 2.3 billion yen in the same period of the previous year to 800 million yen due to the 
effects of revenue increase and cost reduction. 

As for operating profit, 
compared to a loss of 2.3 billion yen in the same period of the previous year, a loss of 300 million yen was recorded due in 
part to the receipt of employment adjustment subsidies (the government’s special measure against COVID-19).
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Sales revenue in the Domino business was 20.0 billion yen in the first quarter. The growth rate on a pound basis was 17.8
％.

There was a significant recovery in Europe, where business was sluggish in the first quarter of FY2020 due to the effects 
of lockdowns. 

In the first quarter, the hardware market was on track to recovery for both C&M and DP. 
Consumables also remained firm for both C&M and DP. 

Thanks to the effects of revenue increase, business segment profit was 2.1 billion yen, a significant increase from 400 
million yen in the same period of the previous year, in which a large drop in profit was recorded due to the impact of 
COVID-19. 
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