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Financial Results for FY2022 Q1
Revenue increased, due mainly to firm performance of the P&S business, in addition to positive FX effects.

Sales revenue
Sales revenue increased by 14.8% year-on-year to 199.7 billion yen, reaching a record high for the first
quarter.

In the P&S business, sales of hardware were firm as supply constraints were eased for inkjet All-in-Ones, and
both laser All-in-Ones and printers. Consumables performed well due in part to last-minute demand ahead of
price hikes.
Revenue increased as a result of these factors, in addition to positive FX effects.

Revenue in the Machinery business decreased overall despite firm demand for capital investment in industrial
sewing machines among apparel manufacturers as machine tools were affected by production restrictions
resulting from supply shortages of parts and materials.

Business segment profit
Business segment profit decreased by 5.3% year-on-year to 24.8 billion yen.
Despite effects from price responses, mainly in the P&S business, business segment profit decreased due to
an increase in SG&A expenses in addition to a significant increase in parts and materials costs and logistics
costs.

Forecast for FY2022
There have been no changes to the previous forecasts (announced on May 11, 2022), including the FX
assumption and segment breakdown.
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I will now discuss business results.

In the first quarter of FY2022, sales revenue was 199.7 billion yen, up 25.7 billion yen from the same period of
the previous year, reaching a record high for the first quarter.

Business segment profit was 24.8 billion yen, down 1.4 billion yen.
Operating profit was 25.0 billion yen, down 1.4 billion yen.

Net income attributable to owners of the parent company was 17.4 billion yen, down 1.2 billion yen.
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This slide shows results in each business segment.

Since FY2022, the disclosed segments have been revised based on the Medium-Term Business Strategy CS
B2024 (FY2022 to FY2024)
The figures that reflect reclassifications into the current segments are used for FY2021.
The same applies to the figures for the following pages.
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These are the main factors behind the changes in sales revenue for the first quarter of FY2022.

・P&S
Revenue increased due to last-minute demand for consumables ahead of price hikes, in addition to firm sales
of hardware following the easing of supply constraints.

・Machinery
Despite firm demand for capital investment in industrial sewing machines among apparel manufacturers,
revenue decreased as machine tools were affected by production restrictions resulting from supply shortages
of parts and materials.

・Domino
Revenue increased as consumables maintained momentum for both C&M and DP.

・Nissei
Revenue increased due to firm performance in both reducers and gears, reflecting the growing need for
automation at factories.

・P&H
Stay-at-home demand has run its course in many areas, resulting in a decrease in revenue.

・N&C
Revenue increased as the number of Karaoke customers recovered following the easing of travel restrictions
for the COVID-19 pandemic.

Company-wide sales revenue increased 25.7 billion yen to 199.7 billion yen, which includes the positive FX
effects of 17.3 billion yen resulting from the low value of the yen.
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These are the main factors for changes in business segment profit. I will comment on the main elements of
these.

・FX impact
Almost all businesses had positive FX effects.

・Differences in sales
Increased sales, mainly in the P&S and N&C businesses, contributed to the increase.

・Logistics cost
Ocean freight charges increased, mainly in the P&S business.

・Sales price
The impact was mainly in the P&S business. Average unit prices increased as a result of the effects of price 
responses. 

・Parts and materials costs
The change was mainly due to higher costs for parts and materials such as semiconductors and resin
materials in the P&S business.

・Change in selling, general, and administrative expenses
SG&A expenses increased due to increases in personnel expenses and other expenses.

As a result of these factors, business segment profit was 24.8 billion yen, a year-on-year decrease of 1.4 billion
yen.
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As for the outlook for FY2022, there have been no changes to the previous forecasts announced on May 11,
2022, including the FX assumption and segment breakdown.

[Reference]
compared to the previous fiscal year
Sales revenue is expected to be up 64.1 billion yen to 775.0 billion yen.

As for profits, we expect business segment profit to decrease by 11.6 billion yen to 73.0 billion yen,
operating profit to decrease by 12.5 billion yen to 73.0 billion yen, and
net income attributable to owners of the parent company to decrease by 10.0 billion yen to 51.0 billion yen.
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This slide shows the forecast of results by business segment.
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[Reference]
These are the main factors behind the changes in sales revenue and business segment profit for FY2022
(compared to the previous fiscal year).

・P&S
We project increase in revenue, but profit is expected to decrease due to various risks.

・Machinery
Revenue is expected to increase due to firm demand for machine tools and recovery in capital investment
demand for industrial sewing machines.
Due to rising parts and materials costs and logistics costs, and factoring in prior investments for growth, profit
is expected to decrease.

・Domino
We project an increase in revenue due to firm sales, but profit is expected to decrease due to increased SG&A
expenses and other factors.

・Nissei
Both revenue and profit are expected to increase due to firm performance in both reducers and gears.

・P&H
Decrease in both revenue and profit is expected due to a counter-reactionary decline in special demand from
those staying at home.

・N&C
We forecast increase in both sales and profit, anticipating the recovery of number of Karaoke customers.

As a result of these factors, we forecast an increase in sales revenue and a decrease in business segment profit
on a company-wide basis.



12

Net cash stood at 101.3 billion yen.

The increase in inventories is mainly attributable to the P&S business.
Due to supply chain disruptions, inventories in transit increased. 
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There have also been no revisions made to the previously announced forecasts for capital expenditure,
depreciation and amortization, and R&D expenses in FY2022.
Both capital expenditures and R&D will be undertaken as planned, mainly in the industrial area, as prior
investments for the future set out in the Medium-Term Business Strategy CS B2024.

Regarding the breakdowns of capital expenditure and R&D expenses, please note that we shifted this time from
breakdown by business to breakdown into the industrial and consumer areas stated in the Medium-Term
Business Strategy.
The industrial area combines the Machinery, Domino, and Nissei businesses.
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Sales revenue in the P&S business was 121.8 billion yen in the first quarter, up 11.0% on a local currency basis.

・Communications & printing equipment
Sales revenue was 105.9 billion yen, up 13.0% on a local currency basis.

Sales of hardware were firm as supply constraints were eased for inkjet All-in-Ones, and both laser All-in-Ones
and printers.

Consumables performed well due in part to last-minute demand ahead of price hikes.

Revenue increased as a result of these factors, in addition to positive FX effects.

・Labeling
Sales revenue was 15.9 billion yen. The growth rate on a local currency basis was on a par with the level of
the same period of the previous fiscal year.
There were positive FX effects, and performance was firm in both the labeling system/printer field and the
solution field centered on mobile printers.

Business segment profit was 17.9 billion yen.
Despite a significant increase in parts and materials costs and logistics costs and an increase in SG&A
expenses, business segment profit was up 9.0% year-on-year due to firm performance of consumables overall,
in addition to effects from price responses.
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This slide shows the sales revenue growth rate and consumable ratios of main products in the first quarter.

・Sales revenue growth rate (local currency basis)
The sales revenue growth rates for laser printers (LBP) were +28% for hardware and +7% for consumables.
Sales of hardware significantly exceeded the level of the same period of the previous fiscal year as there were
effects from price hike responses, in addition to an increase in the sales volume resulting from the easing of
supply constraints.
Consumables performed well due to last-minute demand ahead of price hikes, mainly in Europe, as well as
effects from price hike responses in the U.S.

The sales revenue growth rates for inkjet printers (IJP) were +8% for hardware and +11% for consumables.
Sales of hardware exceeded the level of the same period of the previous fiscal year due to effects from price
hike responses, in addition to firm demand resulting from the establishment of working and studying from
home.
Consumables performed well, backed by last-minute demand ahead of price hikes, mainly in Europe and
Japan, as well as effects from price hike responses in the U.S.

・Growth rate of hardware
The sales volume of LBP trended toward recovery compared to the same period of the previous fiscal year, in
which a large drop in the sales volume was recorded due to the supply restrictions of factories in Vietnam
caused by lockdown.

The sales volume of IJP exceeded the level of the same period of the previous fiscal year as demand was firm
from those working and studying from home.
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Sales revenue in the Machinery business was 23.4 billion yen in the first quarter, down 14.2% on a local
currency basis.

・Machine tools
Sales revenue was 13.5 billion yen. On a local currency basis, revenue decreased substantially, with a 21.5％
decrease.
Although orders remained robust, revenue was affected by production restrictions due to factors such as
supply shortages of parts and materials and lockdown in Shanghai. As a result, revenue decreased
significantly from the same period of the previous fiscal year, in which machine tools performed well thanks in
part to spot orders for IT firms.

・Industrial sewing machines
Sales revenue was 9.9 billion yen. The growth rate on a local currency basis was on a par with the level of the
same period of the previous fiscal year.
Sales of industrial sewing machines were firm due to recovery of demand for capital investment among
apparel manufacturers in Asia and China.
Sales of garment printers were on a par with the level of the same period of the previous fiscal year.

Business segment profit was 2.1 billion yen.
Profit decreased substantially with a year-on-year decrease of 55.4%, affected by a decrease in revenue, an
increase in SG&A expenses, and an increase in parts and materials costs.
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This slide shows trends in sales revenue and order amounts by quarter.
The order amounts are the aggregate amounts of orders for hardware products from both Japan and overseas.

Both domestic and overseas demand were strong in the first quarter of FY2022.
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Sales revenue in the Domino business was 23.7 billion yen in the first quarter.
The growth rate on a local currency basis was 4.6%.

With regard to hardware, C&M performed well.
As for consumables, both C&M and DP continued to maintain momentum.

Business segment profit was 1.6 billion yen, decreasing by 21.0% year-on-year due in part to an increase in
SG&A expenses resulting from the resumption of business activities.
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Sales revenue in the Nissei business was 6.0 billion yen in the first quarter.
The growth rate on a local currency basis was 14.4%.

Both reducers and gears performed well, reflecting the growing need for automation at factories.

Business segment profit was 600 million yen, increasing by 20.2% year-on-year due to the effects of increased
revenue.
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Sales revenue in the P&H business in the first quarter was 14.2 billion yen, down 9.9% on a local currency
basis.

Although stay-at-home demand has run its course in many areas, profit for the business overall was on a par
with the level of the same period of the previous fiscal year as there were positive FX effects.

Business segment profit was 2.0 billion yen.
Profit decreased substantially with a year-on-year decrease of 36.4%, affected partly by a change in the product
mix and an increase in parts and materials costs and logistics costs.
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Sales revenue in the N&C business was 8.4 billion yen in the first quarter, an increase of 20.9% year-on-year.
The number of Karaoke customers recovered following the easing of travel restrictions for preventing the spread
of COVID-19.

Business segment profit was 300 million yen, compared to a business segment loss of 800 million yen in the
same period of the previous fiscal year.
The result is attributable to an increase in revenue and cost reduction effects.

Benefits, such as compensation for reduced operating hours and employment adjustment subsidies, had
positive effects on operating profit.
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Lastly, I will share ESG-related topics. 



BROTHER INDUSTRIES (SLOVAKIA) s.r.o., which is responsible for collecting and recycling toner cartridges,
was certified carbon neutral. The company is the Brother Group’s second manufacturing facility to be certified
after BROTHER INDUSTRIES (U.K.).

The company is working on reducing CO2 emissions through efforts such as the utilization of a geothermal
exchange system for heating and air conditioning, the installation of solar panels, and purchase of CO2-free
electricity. Its Scope 1 and Scope 2 CO2 emissions have met carbon neutrality certification standards.
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Next is about ESG indexes.

Brother Industries has been included as a constituent in the “FTSE4Good Index Series” and the “FTSE Blossom
Japan Index” for the third consecutive year since 2020.
The company has also been included in the “FTSE Blossom Japan Sector Relative Index,” which was
established in 2022.

Moreover, we have been included in the “MSCI Japan Empowering Women (WIN) Select Index” for the fourth
consecutive year and the “SOMPO Sustainability Index” for the 11th consecutive year.

The Brother Group will continue to promote management that focuses on ESG. 
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