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Part I Company Information

1. Summary of business results

1. Key financial data

(1) Key group financial data

Fiscal year

International Financial Reporting Standards (IFRS)

of temporary employees]

128th fiscal term|129th fiscal term|130th fiscal term|131st fiscal term|132nd fiscal term
Fiscal year end March, 2020 March, 2021 March, 2022 March, 2023 March, 2024
(Millions of
Revenue ) 637,259 631,812 710,938 815,269 822,930
yen
(Millions of
Profit before tax ) 67,046 42,944 86,429 56,953 52,523
yen
Profit for the year attributable o
(Millions of
to owners of the parent ) 49,566 24,520 61,030 39,082 31,645
en
company Y
Comprehensive income L
. (Millions of
attributable to owners of the ) 19,729 69,219 97,231 59,896 88,690
en
parent company Y
Equity attributable to owners  (Millions of
428,520 483,050 561,146 596,619 668,047
of the parent company yen)
(Millions of
Total assets ) 731,472 743,896 811,149 850,486 896,109
yen
Owners' equity per share (Yen) 1,649.22 1,858.28 2,170.46 2,334.34 2,613.43
Basic earnings per share for
(Yen) 190.80 94.36 234.89 152.67 123.81
the year
Diluted earnings per share for
(Yen) 190.21 94.07 234.18 152.22 123.48
the year
Ratio of owners' equity to
(%) 58.6 64.9 69.2 70.2 74.5
gross assets
Rate of return on equity
attributable to owners of the (%) 11.6 5.4 11.7 6.8 5.0
parent company
Price-earnings ratio (Times) 8.7 26.0 9.5 13.0 22.8
Net cash provided by (used (Millions of
. i ] 87,748 109,265 72,254 14,432 141,028
in) operating activities yen)
Net cash provided by (used (Millions of
L. . . (27,955) (25,080) (40,781) (32,198) (42,068)
in) investing activities yen)
Net cash provided by (used (Millions of
. i o (14,916) (74,038) (65,191) (36,638) (61,584)
in) financing activities yen)
Cash and cash equivalents at ~ (Millions of
168,422 191,002 167,915 119,042 166,146
the end of year yen)
Number of employees 37,697 38,741 41,215 41,653 40,538
(Number of
Excluding average number
[Excluding average nu persons) [4,672] [5,441] [4,553] [3.272] [1,803]

Note

The consolidated financial statements have been prepared in accordance with International Financial
Reporting Standards (IFRS).



(2) Key financial data of the reporting company

Fiscal year 128th fiscal term|129th fiscal term|130th fiscal term|13 st fiscal term|132nd fiscal term|
Year end March, 2020 March, 2021 March, 2022 March, 2023 March, 2024
(Millions of
Net sales ) 344,452 345,317 417,368 463,063 421,940
yen
. (Millions of
Recurring profit ) 41,455 55,281 78,831 27,348 43,063
yen
(Millions of
Profit for the year ) 35,283 49,008 65,213 28,088 41,516
yen
. (Millions of
Capital stock ) 19,209 19,209 19,209 19,209 19,209
yen
Total number of issued shares (Shares) 262,220,530 262,220,530 262,220,530 257,755,930 257,755,930
(Millions of
Net assets ) 308,364 348,306 391,445 394,232 419,300
yen
(Millions of
Total assets ) 491,675 477,011 519,696 523,824 532,380
yen
Net assets per share (Yen) 1,181.12 1,334.14 1,507.76 1,536.40 1,634.28
Amount of dividends per share 60.00 60.00 64.00 68.00 84.00
(Amount of interim dividend (Yen)
per share included in the (30.00) (27.00) (30.00) (34.00) (34.00)
above)
Profit per share for the period (Yen) 135.64 188.34 250.67 109.58 162.21
Profit per share for the period
after adjustment for potential (Yen) 135.22 187.76 249.91 109.26 161.78
shares
Equity ratio (%) 62.5 72.8 75.1 75.1 78.6
Rate of return on equity (%) 11.8 15.0 17.7 7.2 10.2
Price-earnings ratio (Times) 12.2 13.0 8.9 18.2 17.4
Payout ratio (%) 44.2 31.9 25.5 62.1 51.8
Number of employees 3,800 3,803 3,867 3,890 3,877
(Number of
Excluding average number of
[Excluding average nu persons) [402] [385] [459] [516] [521]
temporary employees]
Total shareholder return (%) 83.7 1254 118.2 109.6 154.2
(Comparison indicator: Tokyo
Stock Price Index (including (%) (90.5) (128.6) (131.2) (138.8) (196.2)
dividends))
Highest stock price (Yen) 2,364 2,592 2,622 2,690 2,884
Lowest stock price (Yen) 1,380 1,530 1,916 1,881 1,938

Notes

1. The Highest and lowest stock price are those recorded on the Prime Market of the Tokyo Stock
Exchange from April 4, 2022 and on the First Section of the Tokyo Stock Exchange before that date.

2. The Accounting Standard for Revenue Recognition (ASBJ Statement No. 29, March 31, 2020) and
other standards have been applied since the beginning of the 130th fiscal term, and key financial data

for the 130th fiscal term and later is presented with those standards applied retroactively.



2. History

<Foundation ~ 1940s - Developing an Import-based Industry into an Export-based Industry>

April 1908

YASUI SEWING MACHINE CO. established in what is today Atsuta-ku, Nagoya, Aichi

and started repairing sewing machines and manufacturing parts

November 1925

Company name changed to YASUI BROTHER’S SEWING MACHINE CO.

January 1928

Sales of Sho-san-shiki sewing machines (chain-stitch sewing machines used in the
production of straw hats) began, BROTHER trademark established

November 1932

Brother succeeded in local production of home sewing machines

January 1934

NIPPON SEWING MACHINE MANUFACTURING CO. (later BROTHER
INDUSTRIES, LTD.) established in what is today Mizuho-ku, Nagoya City, Aichi
Prefecture

December 1936

Manufacture of industrial lockstitch sewing machines started

July 1941

BROTHER SALES, LTD. established as a domestic sales company

May 1947

200 home straight-stitching sewing machines exported to Shanghai

<1950s - Applying Its Core Technologies to Promote Diversification>

Production of home knitting machines and electric washing machines started using

April 1954 technologies acquired through sewing machines, entry into the knitting machine and
household appliance fields
Mav 1954 BROTHER INTERNATIONAL CORPORATION (U.S.A.) established as a U.S. sales
ay

company

October 1958

BROTHER INTERNATIONAL EUROPE LTD. established in Ireland as a sales

company

March 1959

Cumulative sewing machine exports surpassed 1 million units

<1960s - Expanding into Global Markets, 1970s - Developing High-speed Dot-matrix Printers and Promoting

Electronization>
May 1961 Production of alphabetical portable typewriters started in response to a request from the
U.S. sales company, entry into the office equipment field
July 1962 NIPPON SEWING MACHINE MANUFACTURING CO. renamed BROTHER

INDUSTRIES, LTD.

November 1962

Production of tapping machines started using in-house technologies for sewing machine

processing, entry into the machine tool field

January 1963

Shares listed on the Tokyo, Nagoya, and Osaka Stock Exchanges

August 1965

Exports of compact electric typewriters to the U.S. started

June 1966

Production of electronic calculators, Brother’s first fully electronic product, started

February 1971

Printing equipment field entered with the start of shipments of high-speed dot-matrix
printers developed jointly with CENTRONICS in the U.S.

March 1977

BROTHER INTERNATIONAL (AUST.) PTY. LTD. established in Australia as a sales

company

November 1978

TAIWAN BROTHER INDUSTRIES, LTD. established in Taiwan as a home sewing

machine manufacturing company

April 1979

Production of home computerized sewing machines started




<1980s - Progressing into the Information and Communications Equipment Field and Expanding the

Industrial Equipment Business>

December 1980

Production of electronic typewriter with linear motor mechanism started

June 1982

Production of the world’s smallest electronic personal printer with a full keyboard started

March 1984

Production of the first Japanese-language word processor for personal use produced in
Japan started

February 1985

BROTHER INDUSTRIES (U.K.) LTD. established in the U.K. as a typewriter

manufacturing company

March 1985

Sales started of CNC tapping center that combines a tapping machine with a numerical

control system

September 1986

BROTHER INDUSTRIES (U.S.A.) INC. established in the U.S. as a typewriter

manufacturing company

March 1987

OEM supply of heat sensitive fax machines started. Entered into the information and

communication equipment field

August 1987

Production started of black-and-white laser printers with a controller manufactured in-

house

November 1988

Sales of label writers using thermal transfer technology started

March 1989

BROTHER INDUSTRIES TECHNOLOGY (M) SDN. BHD. established in Malaysia as
a typewriter parts manufacturing company

<1990s - Exploiting the SOHO Market and Entering into the Online Karaoke Business>

September 1991

Sales started of sewing machines with computer-controlled embroidery mechanism

December 1991

ZHUHAI BROTHER INDUSTRIES, CO., LTD. established in China as a home sewing

machine manufacturing company

May 1992

XING INC. established in Japan to enter the online karaoke business

June 1992

Sales started in the U.S. of thermal fax machines that are greatly differentiated from

competitors in terms of price and functionality

October 1992

Sales of online karaoke using the industry's first ISDN line started

November 1993

XIAN TYPICAL BROTHER INDUSTRIES, CO., LTD. established in China as an

industrial sewing machine manufacturing joint venture

January 1994

BROTHER CORPORATION (ASIA) LIMITED. established in Hong Kong to
manufacture parts (name changed to BROTHER INTERNATIONAL (HK) LTD. on
March 10, 2014)

July 1994

Production started of black-and-white laser printers with an engine manufactured in-

house

March 1995

Production started of compact laser All-in-One machines with multiple functions

including fax machine, printer, copier, and scanner

September 1995

Contract production of laser printers started at Buji Nanling Factory, China

February 1997

CS B2000— Medium-term business strategy “Bold Challenges and Strategy for

Tomorrow” formulated

November 1997

Sales of inkjet multi-function printers with inkjet heads manufactured in-house started

January 1999

The Brother Group Global Charter established (revised April 2008)

April 1999

BROTHER SALES, LTD. made into a wholly-owned subsidiary




<2000s - Developing Business Globally and Integrating Business Management>

CS B2002—Medium-term business strategy “Transforming into a Highly Profitable
March 2000 Company with a Sound Financial Structure for Growth in the 21st Century” formulated
(introduced internal company system, executive officer system, and outside directors)
BROTHER MACHINERY XIAN CO., LTD. established in China as an industrial sewing
September 2001 ] )
machine manufacturing company
December 2001 | Brother Group's Environmental Policy established
April 2002 Brother Group Green Procurement Standards issued
June 2002 Global Vision 21 long-term vision established
BROTHER INDUSTRIES (SHENZHEN), LTD. established in China as an inkjet
October 2002 manufacturing company (merged with BROTHER TECHNOLOGY (SHENZHEN) LTD.
in October 2016)
March 2003 CS B2005—Medium-term business strategy “Maintaining both high profitability and
investment for future technology development” formulated
March 2005 BROTHER (CHINA) LTD. established in China as a wholesale company
July 2005 Sales of garment printers that use inkjet technologies developed for printers started
BROTHER INDUSTRIES (VIETNAM) LTD. established in Vietnam as a black-and-
January 2006 : . . .
white laser printer manufacturing site
March 2006 CS B2008—Medium-term business strategy “Driving Brother’s Growth” formulated
April 2006 Laser printer consignment production company in China transitioned to internal
management and BROTHER TECHNOLOGY (SHENZHEN) LTD. established
July 2006 BROTHER INDUSTRIES (SLOVAKIA) s.r.0. established in Slovakia as a toner
recycling and manufacturing company
Industry classification of BROTHER INDUSTRIES, LTD. on stock markets changed
October 2006 . . L
from "machinery" to "electric applications"
) Sales started of color laser printers and multi-purpose machines using internally-
April 2007 .
manufactured color laser engines
October 2007 Internal Audit Department established
CS B2012—Medium-term business strategy “Turning Global Vision 21 into Reality”
March 2008
formulated
April 2008 Procurement Policy and CSR Procurement Standards formulated
Tune 2008 Mobile printer business acquired from HOYA CORPORATION and printing sector
reinforced
XING INC. acquired all issued shares of BMB Corporation and made it into a wholly-
January 2010 . . . .
owned subsidiary Online karaoke business reinforced
May 2010 BROTHER MACHINERY SHANGHAI LTD. established in China as an industrial
sewing machine and machine tool sales company
BROTHER SOFTWARE DEVELOPMENT (HANGZHOU) LTD. established (name
Tune 2010 changed to BROTHER SYSTEM TECHNOLOGY DEVELOPMENT (HANGZHOU)
LTD. in September 2011 due to business expansion) Software development in China
reinforced
BROTHER SEWING MACHINE XIAN CO., LTD. merged with XIAN BROTHER
June 2010 INDUSTRIES, CO., LTD (made into a wholly-owned subsidiary and name changed in
October 2009) and changed its name to BROTHER MACHINERY XIAN CO., LTD.
July 2010 XING INC. and BMB Corporation. merged
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<2010s - Strengthening the Business Portfolio and Expanding B to B Business>

February 2011 Delisted from the First Section of the Osaka Stock Exchange
March 2011 CS B2015—Medium-term business strategy “Back to Growth” formulated
April 2011 BROTHER INDUSTRIES SAIGON, LTD. established in Vietnam as a home sewing
machine manufacturing company
October 2011 Sales of compact, lightweight mobile scanners started
January 2012 The Brother Group Principles of Social Responsibility established
March 2012 BROTHER INDUSTRIES (PHILIPPINES), INC. established in the Philippines as an
inkjet product manufacturing company
August 2012 BROTHER INDUSTRIES, LTD. selected for the first time for the SNAM Sustainability
Index, a social responsibility fund index
NISSEI CORPORATION became a consolidated subsidiary as a result of a tender offer
January 2013 ] . .
for shares. Industrial parts business reinforced
April 2013 BROTHER MACHINERY VIETNAM CO., LTD. established in Vietnam as an
industrial sewing machine manufacturing company
April 2015 TEICHIKU ENTERTAINMENT, INC. became a consolidated subsidiary of XING INC.
Music entertainment field reinforced
The Group entered the industrial printing field by acquiring all issued shares of U.K.-
June 2015 based DOMINO PRINTING SCIENCES PLC and making it into a consolidated
subsidiary
Tune 2015 Nomination Committee and Compensation Committee established as advisory bodies of
the Board of Directors
November 2015 | Corporate Governance Basic Policy established
DOMINO PRINTING TECHNOLOGY (CHANGSHU) CO., LTD. established in China
January 2016 .
as a manufacturing company
March 2016 CS B2018—Medium-term business strategy “Transform for the Future” formulated
October 2016 BROTHER INDUSTRIES (SHENZHEN) LTD., a manufacturing company, merged with
BROTHER TECHNOLOGY (SHENZHEN) LTD.
February 2017 Selected for the first time by the Ministry of Economy, Trade and Industry and the Tokyo
Stock Exchange as a Health & Productivity Management Outstanding Organization
April 2018 Brother Group Environmental Vision 2050 formulated FY2030 medium-term targets set
as milestones for the environmental vision
Medium-term CO, emissions reduction targets for FY2030 under the environmental
July 2018 vision certified as science-based targets by international Science-Based Target initiatives
(SBT1i)
March 2019 CS B2021—Medium-term business strategy “Towards the Next Level” formulated
Domino business in Japan acquired from Cornes Technologies Ltd. and business started
April 2019 as BROTHER INDUSTRIAL PRINTING (JAPAN), LTD. Sales of Domino products
reinforced in Japan
Support expressed for Task Force on Climate-related Financial Disclosures (TCFD)
February 2020 )
recommendations
February 2020 United National Global Compact signed
NISSEI CORPORATION became a wholly-owned subsidiary as a result of a tender offer
February 2022
for shares
April 2022 Brother Group Vision “At your side 2030 launched
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BROTHER INDUSTRIES, LTD shares transferred from the First Section to the Prime

April 2022 Market of the Tokyo Stock Exchange in conjunction with a reorganization of market
categories
CS B2024— Medium-term business strategy “Take off towards our new future”
May 2022

formulated




3. Description of business

BROTHER INDUSTRIES, LTD. (hereinafter referred to as the "Company" or “Brother”) and its affiliated
companies (the "Group") operates seven main businesses, consisting of the Printing & Solutions Business,

Machinery Business, Domino Business, Nissei Business, Personal & Home Business, Network & Contents

Business and Other Business, and handles a wide range of products.

The details of each business and positioning of the Company and its affiliated companies within each business

are as follows.

The following seven businesses are categorized in the same manner as the reporting segment categories set forth

in 5. Financial Information, 1. Consolidated Financial Statements, (1) Consolidated Financial Statements and

Notes to the Consolidated Financial Statements, 6. Segment Information.

Business

Details of Principal Business Activities

Printing & Solutions Business

Manufacture and sale of printers, All-in-Ones, label writers, label printers, and

scanners

Machinery Business

Manufacture and sale of machine tools, industrial sewing machines, and

garment printers

Domino Business

Manufacture and sale of industrial printing equipment

Nissei Business

Manufacture and sale of reducers and gears and leasing of real estate

Personal & Home Business

Manufacture and sale of home sewing machines

Network & Contents Business

Manufacture, sale, and leasing of commercial online karaoke systems,

provision of content services, and operation of karaoke clubs

Other Business

Manufacture and sale of products other than those indicated above and sale

and leasing of real estate

Information on main affiliated companies is set forth in the Business Organization Chart.




Business Organization Chart

Customers
BEROTHER
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4. Subsidiaries and other affiliated entities

Ratio of voting

Details of relationship

rights held Concurrent service by
Company name Location Capital stock Details of main officers, etc.
pany piiat business Provision | Business | Leasing of
Direct | Indirect BIL BIL of loans [transactions| equipment
(%) %) officers | employees
(persons) (persons)
(Consolidated Subsidiaries)
BROTHER
Somerset, P&S, Sales of
INTERNATIONAL U.S. dollars .
New Jersey, Machinery 100.0 - - 2 No Brother No
CORPORATION 7,034,000 | .
U.S.A. Nissei, P&H products
(U.S.A) *1
BROTHER .
Canadian Sales of
INTERNATIONAL Montreal,
CORPORATION bee. Canad dollars | P&S, P&H - | 100.0 - 1 No Brother No
Quebec, Canada 11,592,000 products
(CANADA) LTD.
BROTHER
. . . Sales of
INTERNATIONAL Mexico City, Mexican pesos
i P&S, P&H - 100.0 - 1 No Brother No
DE MEXICO, S.A. Mexico 125,926,000
products
DEC.V.
BROTHER Bartlett Manufact
INDUSTRIES Ta - US- dollars| o Nissei 100.0 1 1| N ure of N
U ennessee, 14,000,000 , Nissei - . o Brother [
(U.S.A.) INC. U.S.A.
products
BROTHER
INTERNATIONAL Sales of
CORPORATION Sao Paclo, Reals | b es, P 100.0 2| N Broth N
Brazil 49,645,000 : ; : ; © rother ©
DO BRASIL, LTDA. products
*1
BROTHER SEWING . Sales of
Bad Vilbel, Euros
MACHINES P&H 100.0 - - 4 No Brother No
Germany 25,000
EUROPE GmbH products
Danish Sales of
BROTHER NORDIC | Copenhagen,
kroner | P&S - 100.0 - 3 No Brother No
A/S Denmark
42,000,000 products
BROTHER Manchester, .. Sales of
INTERNATIONAL United British pounds P&S 100.0 3 N Broth N
r-nte 145,198,000 . - - o rother o
EUROPE LTD. *1 Kingdom products
. Sales of
BROTHER U.K. s b British pounds P&S 100.0 . N Broth N
LTD. *1 ame as above 17,400,000 - . - o rother o
products
BROTHER
i Sales of
INTERNATIONALE | Emmerich, Euros .
Machinery 100.0 - - 3 No Brother No
INDUSTRIEMASCHI | Germany 9,000,000
products
NEN GmbH
Sales of
BROTHER FRANCE | Buros | es 100.0 1 N Broth N
SAS *1 aris, France 12,000,000 - . - o rother [
products
BROTHER . Sales of
INTERNATIONAL | 224 Vilbel Buros | b e 100.0 2| N Broth N
Germany 25,000,000 ) ‘ ] R e °
GmbH *1 products
Sales of
BROTHERITALIA | o~ Euros | e g 100.0 2| N Broth N
S.pA. rano, Tty 3,700,000 - : - 0 rother o
products
Cambrid
DOMINO PRINTING | - 0HC8e British pounds '
United Domino 100.0 - 2 2 No No No
SCIENCES PLC . 5,733,000
Kingdom
Sales of
British pounds . ales o
DOMINO UK. LTD. | Same as above 100 Domino - 100.0 - - No Brother No
products
DOMINO AMIJET Chicago, U.S. dollars .
o Domino - 100.0 - - No No No
INC. Tllinois, U.S.A. 1,000
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Ratio of voting

Details of relationship

rights held Concurrent service by
Company name Location Capital stock Details of main officers, etc.
pany P business Provision | Business | Leasing of
Direct | Indirect BIL BIL of loans [transactions| equipment
%) %) officers | employees
(persons) (persons)
Manufact
BROTHER Wrexham, ..
INDUSTRIES K Wal ited British pounds P&S 100.0 1 1 ure of
NDU (UK. ales, Unite: 9,700,000 . - No Brother No
LTD. *1 Kingdom
products
BROTHER Manchester, .. Other
FINANCE (U.K United British pounds Fi ial 100.0 3 N N N
(UK) Tnte 2,500,000 ( 1r?anc1a . - - o o o
PLC Kingdom business)
Manufact
BROTHER .
Krupina, Euros ure of
INDUSTRIES X P&S - 100.0 - 1 No No
Slovakia 5,817,000 Brother
(SLOVAKIA) s.r.0.
products
Manufact
TAIWAN . New Taiwan anutac
Kaohsiung ure of
BROTHER Citv. Tai dollars | P&H 100.0 - - 5 No Broth Yes
ity, Taiwan rother
INDUSTRIES, LTD. Y 242,000,000
products
Zhuhai City, Manufact
ZHUHAI BROTHER
Guangdong U.S. dollars . ure of
INDUSTRIES, CO., . P&S, Domino 100.0 - 1 4 No Yes
Province, 7,000,000 Brother
LTD. .
China products
Procurem
ent of
Brother
BROTHER New USS. dollars applicati
INTERNATIONAL Territories, 11.630.000 P&S 100.0 - - 4 No on parts Yes
(HK) LTD. Hong Kong T and sale
of
Brother
products
Eastern Creek, .
BROTHER Australian Sales of
New South
INTERNATIONAL Wal dollars | P&S, P&H 100.0 - - 1 No Brother No
ales,
(AUST.) PTY. LTD. . 2,500,000 products
Australia
BROTHER .
Singapore Sales of
INTERNATIONAL .
Singapore dollars | P&S, P&H - | 100.0 - 1 No Brother No
SINGAPORE PTE.
15,100,000 products
LTD.
f/liocﬁilgm I;ew' i US. dollars Machi 100.0 5 N ;ale;of N
erritories, 37,000,000 achinery X - - o rother o
(ASIA) LTD. *1 Hong Kong products
Xian City, Manufact
BROTHER ]
MACHINERY XIAN | Sram U dollars | 100.0 s~ ure of N
achine . - - o o
Province, 47,000,000 i Brother
CO., LTD. *1 .
China products
. Sales of
BROTHER (CHINA) | Shanghai, U.S. dollars
K P&S, P&H 100.0 - - 3 No Brother No
LTD. *1 China 20,500,000
products
BROTHER Hai D Manufact
ai Dun,
INDUSTRIES oo ¢ US. dollars | 1000 , Ao ure of v
rovince, X - o es
(VIETNAM) LTD. . 121,000,000 Brother
Vietnam
*1 products
BROTHER Shenzhen City, Manufact
TECHNOLOGY Guangdong U.S. dollars ure of
. P&S - | 100.0 2 3 No No
(SHENZHEN) LTD. Province, 42,000,000 Brother
*1 China products
BROTHER . Sales of
Bengaluru, Indian rupees .
MACHINERY INDIA . Machinery 100.0 0.0 - 3 No Brother No
India 1,330,880,000
PRIVATE LTD.*1 products




Ratio of voting

Details of relationship

rights held Concurrent service by
Company name Location Capital stock Details of main officers, efc.
pany P business Provision | Business | Leasing of
Direct | Indirect BIL BIL of loans [transactions| equipment
%) %) officers | employees
(persons) (persons)
BROTHER . L. Sales of
MACHINERY Shanghai, Renminbi Machi 100.0 5 N Broth N
China 50,000,000 | ey . : - ° rother °
SHANGHAI LTD. products
BROTHER Dong Nai Manufact
3
INDUSTRIES P avinee, US. dollars 100.0 5 N ure of Y
rovince, 28,000,000 . - - o Brother es
SAIGON, LTD. *1 Vietnam
products
BROTHER e Manufact
Batangas Philippine
INDUSTRIES . ure of
(PHILIPPINES) Province, pesos | P&S 100.0 - 2 3 Yes Broth Yes
s e rother
Philippines 6,763,400,000
INC. *1 products
NISSEI GEAR Changzhou
MOTOR MFG. City, Jiansu US.dollars |
i Nissei - 100.0 - - No No No
(CHANGZHOU) Province, 17,200,000
CO.,LTD. China
BROTHER . o Sales of
Mizuho-ku, Millions of yen
INTERNATIONAL P&S, P&H 100.0 - - 3 No Brother Yes
Nagoya 630
CORPORATION *1 products
Manage
. o Other
BROTHER REAL Mizuho-ku, Millions of yen ment of
(Real estate 100.0 - - 2 No Yes
ESTATE. LTD. Nagoya 300 | ° BIL real
industry)
estate
Sales of
Mizuho-ku, Millions of yen ales o
XING INC. *1 N&C 100.0 - 1 2 Yes Brother Yes
Nagoya 7,122
products
. s Sales of
BROTHER SALES, Mizuho-ku, Millions of yen
P&S, P&H 100.0 - - 3 No Brother Yes
LTD. *1 Nagoya 3,500
products
TEICHIKU
Minato-ku, Millions of yen
ENTERTAINMENT, N&C - 96.1 - - No No No
Tokyo 123
INC.
Manufact
uring
; .
NISSEI | Millionsofyen | outsourci
Anjo-shi, Aichi Nissei 100.0 - 1 2 No ng and No
CORPORATION *1 3,475 .
purchasin
g Brother
parts
Minato-ku, Millions of yen
STANDARD CORP. N&C - | 100.0 - - No No No
Tokyo 90
65 other companies - - - - - - - - - -
(Entities accounted
for using the equity
method)
Manufact
uring
Other outsourci
BM Kogyo Co., Ltd. Midori-ku, Millions of yen | (Other ng and
. 16.7 - - 1 No . No
*2 Nagoya 100 | manufacturing purchasin
industry) g Brother
products
or parts
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Details of relationship
Ratio of voting
rights held Concurrent service by
Company name Location Capital stock Details of main officers, etc.
pany P business Provision | Business | Leasing of
Direct | Indirect BIL BIL of loans [transactions| equipment
%) %) officers | employees
(persons) | (persons)
Manufact
uring
Other outsourci
Mizunami Seiki Co., | Mizunami-shi, | Millions of yen | (Other - ng and
. . 14.9 1 No . No
Ltd. *2 Gifu 72 | manufacturing [16.9] purchasin
industry) g Brother
products
or parts
Other
Mizuho Sewing Co., | Mizuho-ku, Millions of yen | (Other - Same as
) 189 1 No No
Ltd. *2 Nagoya 76 | manufacturing [11.6] above
industry)
Other
Showa Seiki Co., Ltd. | Mizuho-ku, Millions of yen | (Other - Same as
. 18.1 1 No No
*2 Nagoya 100 | manufacturing [22.4] above
industry)
3 other companies

Notes

1. Segment titles are abbreviated in main business details as follows.

P&S: Printing & Solutions Business

P&H: Personal & Home Business

N&C: Network & Contents Business
2. Figures in brackets under the ratio of voting rights held are the ratio of holdings by close persons or

persons with whom the Company has an agreement and are not included.

3. *1. Specified subsidiary

*2. The holding ratio is less than 20%, but the Company has substantive influence and consequently,
the company in question is listed as an affiliate.

. Revenue (excluding internal revenue among consolidated subsidiaries) of BROTHER

INTERNATIONAL CORPORATION (U.S.A.) and BROTHER INTERNATIONAL EUROPE LTD.
each account for more than 10% of consolidated revenue.

Main Profit and Loss Information

BROTHER BROTHER
INTERNATIONAL INTERNATIONAL
CORPORATION (U.S.A)) EUROPE LTD.
Revenue (Millions of yen) 207,308 129,717
Income before tax (Millions of yen) 5,855 11,877
Profit for the year (Millions of yen) 4,136 10,314
Total equity (Millions of yen) 102,369 54,693
Total assets (Millions of yen) 138,742 71,545
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5. Employees

(1) Information about group

As of March 31, 2024
Segment titles Number of employees

Printing & Solutions 26,553 [1,148]
Machinery 1,854 [247]
Domino 3,365 [136]
Nissei 919 [55]
Personal & Home 2,901 [92]
Network & Contents 3,194 [23]
Other 1,031 [74]
Corporate (shared) 721 [28]

Total 40,538  [1,803]

Notes

1. The number of employees includes part-time, fixed-term, and other such employees.

2. The average number of temporary employees (mostly dispatched temp employees) for the current

consolidated fiscal year is indicated in brackets, and such employees are not included in the number of

employees outside brackets.

3. The number of employees in the Personal & Home Business increased by 284 compared to the

previous consolidated fiscal year; the main reason for the decrease was a change in production

volume.
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(2) Information about reporting company

As of March 31, 2024

Number of employees Average age (Years)

Average length of service
(Years)

Average annual salary
(Yen)

3,877 [521] 435

14.3

7,463,428

Segment titles

Number of employees

Printing & Solutions 2,083 [192]
Machinery 775 [229]
Domino 167 [37]
Personal & Home 240 [25]
Network & Contents 35 [4]
Other 62 [13]
Corporate (shared) 515 [21]

Total 3,877 [521]

Notes

1. The number of employees includes part-time, fixed-term, and other such employees.

2. Average annual salary includes bonuses and non-standard wages, and it is calculated with seconded

employees excluded.

3. The average number of temporary employees (mostly dispatched temp employees) for the current

fiscal year is indicated in brackets, and such employees are not included in the number of employees

outside brackets.

4. The number of employees is the number of employed persons including employees seconded from

other companies (12) but excluding employees seconded to other companies (312).

5. The Company has adopted a 60-year-old retirement age system.

(3) Status of labor union

The labor union at the Company is the Brother Industries Labor Union. It is not affiliated with a higher-level

organization. As of March 31, 2024, membership was 2,688 employees (including 60 employees seconded

in Japan).

In addition, BROTHER SALES, LTD., a consolidated subsidiary, has a labor union known as the UA
Zensen Brother Sales Labor Union. As of March 31, 2024, membership was 325 employees.

There are no particular matters to be noted concerning labor-management relations.
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(4) Percentage of female workers in managerial posts, percentage of male workers taking childcare leave, and
wage difference between male and female workers

1 Reporting company

Current Fiscal Year

Percentage of female
workers in managerial
posts (%)

(Note 1)

Percentage of male workers
taking childcare leave

(%)
(Note 2, 4)

Wage difference between male and female workers (%)

(Note 1, 5)

All workers

Fulltime workers

Part-time & fixed term
workers

6.3

70.0 76.0

73.6

86.9

2 Consolidated Subsidiaries

Current Fiscal Year

[Wage difference between male and female workers
Percentage of female [ Percentage of male workers (%)
Compan workers in taking childcare leave (Note 1, 5)
pany managerial posts (%) (%) Fulltim Part-time &
(Note 1) (Note 4) All workers U N fixed term
workers
workers

BROTHER SALES, LTD. 3.9 55.6 (Note 3) 65.3 67.1 74.6
NISSEI CORPORATION 2.9 18.8 (Note 3) 60.1 70.7 42.8
XING INC. 42 16.7 (Note 2) 66.8 69.6 43.6
STANDARD CORP. 2.4 - (Note 2) 62.8 85.1 93.7
BETOP STAFF, LTD. 25.0 100.0 (Note 3) 73.9 72.5 73.4

Notes

1. Calculated in accordance with the Act on the Promotion of Women’s Active Engagement in
Professional Life (Act No. 64 of 2015).

. The rate of taking childcare leave specified in Article 71-4, item (i) of the Ordinance for Enforcement

of the Act on Childcare Leave, Caregiver Leave, and Other Measures for the Welfare of Workers

Caring for Children or Other Family Members (Ordinance of the Ministry of Labor No. 25 of 1991) in
accordance with the Act on Childcare Leave, Caregiver Leave, and Other Measures for the Welfare of
Workers Caring for Children or Other Family Members (Act No, 76 of 1991).

. The Act on Childcare Leave, Caregiver Leave, and Other Measures for the Welfare of Workers Caring

for Children or Other Family Members (Act No, 76 of 1991) does not require disclosure, but when
calculating indicators, the rate of taking childcare leave specified in Article 71-4, item (i) of the

Ordinance for Enforcement of the Act on Childcare Leave, Caregiver Leave, and Other Measures for
the Welfare of Workers Caring for Children or Other Family Members (Ordinance of the Ministry of
Labor No. 25 of 1991) is calculated.

workers at each company are as follows:
Reporting company, 110; BROTHER SALES, LTD., 18; NISSEI CORPORATION, 16;
XING INC., 6; STANDARD CORP., 0; BETOP STAFF, LTD., 1

. With regard to the percentage of male workers who take childcare leave, the numbers of subject

. The disparity in wages between male and female workers is due to differences in job rank and

composition of workers by job type. There are no differences in wage structures or systems based on

SEeX.
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2. Overview of Business

1. Management policy, management environment, issues to address
This section contains forward-looking statements, which are based on the Group’s judgments as of the end of
the current consolidated fiscal year (March 31, 2024).

(1) Brother Group Vision “At your side 2030”

The Brother Group was founded in 1908 as a sewing machine repair company. For more than 115 years, it has
adapted in line with changes in its environment and continued to provide value that meets the needs of its
customers. In recent years, the business environment surrounding the Brother Group has significantly and
rapidly changed due to customers altering their purchasing behavior in response to the increasing pace of
digitalization and automation, changes in society resulting from the COVID-19 pandemic, and the emergence
of geopolitical risks.

In order to grow sustainably in the midst of these major environmental changes, the Brother Group formulated
a new Group Vision, entitled “At your side 2030 and launched it in FY2022.

In “At your side 2030,” the Brother Group outlines what sort of value it ought to provide its customers between
now and 2030. Based on a redefinition of its raison d’étre (Our Purpose), the Vision outlines both how the
Brother Group intends to provide value (Our Approach), and what values it intends to realize (Our Focus
Areas).

Our Purpose

By being "At your side,"
we enable people’s productivity and creativity,
contribute to society, and help protect the earth.

At your side
Our Approach

We identify and eliminate barriers to customers' success
by utilizing our unique technologies
and global network.

Our Focus Areas
Industrial - Become a trusted, invaluable solutions partner.

Printing - Continue leading print innovation and pioneering
new offerings.

1) Our Purpose

The Brother Group Vision faces up to the key questions: why does it exist, and what are its raison d’étre? It
provides the following answer: “By being ‘At your side,” we enable people’s productivity and creativity,
contribute to society, and help protect the earth.”

The Group’s goals are to fulfill the manifold dreams of people, which include its customers, namely, to
maximize productivity and creativity, create new values, and continue to develop. The Group will also fulfill its
responsibilities to the global environment, by helping society develop in a sustainable manner.

2) Our Approach

The Brother Group has defined “Our Approach” as follows: “We identify and eliminate barriers to customers'
success by utilizing our unique technologies and global network.”

Since its foundation, the Brother Group has established various businesses and expanded globally; it possesses
unique strengths as a global conglomerate, which are rooted in its networks of production, sales, service, and
development facilities that stretch across more than 40 countries and regions worldwide. The Brother Group
will continue to learn from its customers, suppliers, and other external parties, and swiftly deliver superior
value across national, regional, and business borders. It will understand its customers’ value chain, identify
their core challenges, and provide unique products and solutions that help them achieve their goals.

3) Our Focus Areas

The Brother Group has specified that the industrial and printing sectors will comprise its focus areas until 2030
and intends to strengthen them using the values outlined above. The Group intends to transform its business
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portfolio through rapid growth in the industrial area and changes to the printing area, and thereby continue its
growth as a conglomerate.

In the industrial area, in fields where it possesses great strengths, the Group intends to improve customer
productivity and resolve issues related to talents and the global environment. In doing so, it will gain the trust
of'its customers and become an invaluable solutions partner to them. In the printing area, significant changes
are taking place both in “office work™ and the printing environment; the Group will continue to exceed
customers’ expectations, and build new business pillars that straddle existing business boundaries.

(2) Medium- to long-term management strategies

€ CS B2024 Medium-Term Business Strategy (from FY2022 to FY2024)

In 2022, the Brother Group formulated the CS B2024 Medium-Term Business Strategy by backcasting from the
Group Vision “At your side 2030 and identified issues to be addressed in the first three years in order to
achieve the Group Vision. At the same time, the Brother Group has identified five materialities, which are
priority social issues to be addressed to contribute to society and help protect the earth, and has also established
sustainability targets related to the materialities.

Based on the theme “Take off towards our new future” in the CS B2024, the Brother Group is undertaking
business portfolio transformation, including expansion in the Industrial area and transformation in the Printing
area, as well as management foundation transformation for a sustainable future.

At your side

2030 Achieving the vision

Take off towards our new future

o Business portfolio transformation e

Towards expansion Towards transformation

in the Industrial area e Towar(?s the business in the Printing area
portfolio of the future

o Management foundation transformation for a sustainable future

Encourage employees to Improve employee

Evolve BVCM take on challenges engagement

1 Towards expansion in the Industrial area
- Achieve significant growth in the Industrial Equipment Business
The Group is pursuing significant growth in the Industrial Equipment Business by improving productivity
and environmental performance of SPEEDIO machine tool, thereby contributing to the enhancement of
customers’ manufacturing competitiveness and sustainability, such as reduction of CO, emissions.
In FY2023, while demand for capital investment in the automobile and general machinery markets was
weak mainly due to the impact of the economic recession in China, the Group is building foundation for
growth in a challenging environment. In terms of sales, we are strengthening our sales and service
foundation by opening new bases and annexing showrooms to existing bases in our priority areas including
China, India, and Japan, and in terms of manufacturing, we have started to build a new factory in India, a
market with growth potential, which is scheduled for operation in December 2024. In terms of products, in
addition to the newly introduced simultaneous 5-axis machining center*' and multi-face machining

center*” in FY2022, we expanded our product lineup in FY2023 including the introduction of a horizontal
machining center, which has enabled the machining of large workpieces and complex shapes. We will
aggressively expand our business to adjacent areas by providing value beyond the framework of the BT30
vertical machining center.
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- Accelerate growth in the Domino business

Amid the growing needs for traceability, the Group is continuously developing and introducing new
products and enhancing the product lineup in order to accelerate growth in the Domino business.
Specifically, we are responding to diversifying needs of customers by introducing products that are capable
of label-less direct printing to outer boxes, high-speed printing with high resolution, and also
environmentally friendly ink. In addition, we are focusing on providing not only hardware but also
peripherals for diagnosing images of printing results and solutions to automate the integration of printed
data into the core systems. We are accelerating growth by increasing customer experience value through
stronger ties with customers and will reinforce the foundations of industrial inkjet technologies to achieve
long-term competitiveness.

2 Towards transformation in the Printing area
- Accelerate P&S business model transformation
We are striving to further strengthen the profitability of existing businesses even amid the harsh market
environment. At the same time, we are promoting transformation for the future, including accelerating the
shift to a business model that connects with customers, such as a contract-based business model, and
expanding the commercial & industrial labeling business.
In FY2023, we introduced new competitive products in laser All-in-Ones and printers. As for inkjet All-in-
Ones, we are focusing on expanding sales of ink tank models which are expected to improve profitability in
emerging markets. With the aim to transform to a business model that is connected to customers, we are
strengthening MPS services for BtoB and subscription services for BtoC in Europe and the U.S. In
addition, we are undertaking a variety of initiatives in each region including the introduction of chargeable
printers in Japan following China, which allow users to print by charging only required number of pages.
We aim to enhance the value we provide to our customers by connecting with them, secure revenue by
improving the genuine consumable ratio, and contribute to sustainability by promoting collection and
recycling.

3 Towards the business portfolio of the future
- Create new businesses that help to address materialities
We are searching widely for business opportunities to support the productivity and creativity of working
people and help protect the earth by further evolving Brother’s strengths. Since FY2023, we have named
our initiatives to promote the use of hydrogen as “PureEne” and have been strengthening our efforts. As
part of such initiative, we have started shipping hydrogen fuel cell and storage battery hybrid UPS, which
have been adopted by Narita International Airport as an emergency back-up power supply.

- Evolution of printing technology, with inkjet as its core, and expansion of its range of applications

We are advancing the evolution of printing technology with inkjet as its core and expand its range of
applications in both the industrial and consumer areas. In FY2023, we introduced A3 inkjet printers that
support paper rolls for long print runs in the P&S Business. In addition, we are striving to provide value
beyond business boundaries such as introducing fabric printers that can print rolled fabric and
sublimination printers that can transfer to materials other than fabric and easily create original goods,
which are new products in the P&H Business under the cooperation of the P&S Business.

4 Management foundation transformation for a sustainable future
- Undertake environmental efforts towards carbon neutrality
We are promoting efforts towards achieving targets for CO, emissions reduction, resource circulation, and
biodiversity conservation stated in the Brother Group Environmental Vision 2050. In particular, we are
reducing CO, emissions through various measures to achieve carbon neutrality in the Brother Group’s
business activities by 2050. For details, refer to “2. Approach to and initiatives relating to sustainability.”

- Enhance and expand connections with customers by promoting DX

The Brother Group is promoting DX to connect with large numbers of customers and continuously provide
more value than ever before under three pillars: business DX, operational DX, and DX infrastructure
building. Among them, we are focusing on DX talent development, and since FY2022, the Brother
Industries is developing DX core human resources who can drive business DX in each segment as digital
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technology experts as well as digitalization promotion leaders who drive business efficiency and
digitalization in each department and is educating all employees so that they can acquire fundamental
knowledge concerning DX. We believe that the development of DX talents will not only expand value
provided to customers, but also contribute to employee growth and improvement of employee engagement.

- Foundation for all transformations
As a cornerstone of transformation, the Group is continuously evolving Brother Value Chain Management

(BVCM),*3 Brother’s unique management system, encouraging employees to take on challenges, and
improving employee engagement to continue enhancing the productivity and creativity of the Brother
Group itself.

To evolve BVCM, we are promoting the development of systems for recovering and recycling products
with the aim of creating a circular economy as well as sophisticating and accelerating fundamental
processes. In industrial areas, we obtain feedback from customers during the development stage and take
actions to promptly improve products.

= >> Sophistication and acceleration of basic BVCM
processes

Aflow to achieve resource circulation by collecting
and reusing resources from cartridges such as ink
and toner to whole products in order to realize a
circular economy

Aflow to have customers try prototypes as
soon as possible and improve products quickly
by obtaining feedback from customers in the
industrial area and new businesses.

For information concerning employee engagement, refer to “2. Approach to and initiatives relating to
sustainability.”

@ Materiality and sustainability targets

The Brother Group has identified five materialities in order to “contribute to society and help protect the earth”
as we set as “Our Purpose” in “At your side 2030.” We have set sustainability targets to address the
materialities and are promoting group-wide efforts to address them as management challenges.

Materiality Targets for FY2024 FY2023 Results

In the Industrial Equipment business, secure | - Launched a total of 10 new models in the

performance advantage of products that SPEEDIO series, boasting high
Supporting contribute towards improving customer environmental performance and
people’s value productivity and reducing CO, emissions productivity since FY2022
creation
In P&S business, build platform to connect | - Strengthened efforts to connect
directly with customers towards improving interactively with customers, including
LTV ™ of customers subscription services in each region
Contril.)ute - Started an employee engagement survey at
to society

Visualize employee engagement at the global| ~ Brother Industries in FY2022; expanded
level and improve engagement survey scores survey scope to the entire Group in

FY2023

Realizing a
diverse and active

society - Carried out the development of core talents
Enhance talent development and governance
for encouraging the assignment of local

employees to top management positions of

and implemented succession plans based
on the identified current status of HR
measures and issues at major facilities

facilities outside Japan
outside Japan
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Strengthen talent pipeline for healthy gender
balance in management positions and
establish environment for achieving diverse

ways of Working*5

- Added/revised talent systems to achieve
more flexible work styles *s

- Continued to implement Program to
Develop Female Management
Candidates*’

- Implemented programs to promote

understanding of health and nursing care
to promote diverse work styles*s

Pursuing a

responsible value

Expand the scope and subjects of human
rights risk assessment on suppliers

- Expanded the number of businesses and
suppliers covered in supply chain human
rights due diligence on primary suppliers

and ensured its effectiveness

Continued to conduct surveys for
responsible mineral procurement

Following the RBA Gold Certification at

chain ) ; .
the Vietnam Factory*’ of P&S in FY2022,
the Shenzhen Factory”‘8 in China and
Attain RBA"” Gold certification for three Philippine Factory*g of P&S acquired
Group manufacturing facilities RBA Platinum Certification in FY2023,
achieving the target ahead of schedule.
Continuing activities to maintain and
renew certification
0 ) ) - [Scope 1 and 2] Implemented energy-
[Scope I and 2 7] Achieve 47% refiuctlon. saving and energy-creating measures such
from the FY2015 level (9% reduction during . o
the three-year period from FY2022 to as more efficient use of electricity and
FY2024) introduction of solar power generation,
Reducing CO, Ref.) FY2030 target: 65% reduction from the| and expect to achieve the reduction target
emissions F;{201531?:e; ) o red for FY2023
cope ake measures to reduce
protect ihe E 50’800 tois through own effort - [Sc?pe 3] I.mplemented me.asures centered
earth Ref.) FY2030 target: 30% reduction from Oft ITPTOVINg energy efﬁc1enc.y of new
the FY2015 level products as planned, and considered
additional measures for FY2024
- Implemented measures, such as using
Circulating Achieve ratio (;f virgin materials used in recycled materials for some products and
products of 81% or less switching to recyclable cushioning
resoutees Ref)) FY2030 target: below 65% materials, and expect to achieve the target
for FY2023
@ Financial policy

The Brother Group seeks to continuously increase corporate value over the long term and believes that this can
be achieved not just by increasing sales and profit, but also by contributing to sustainability. Under the CS
B2024, we are effectively using capital and aggressively investing for the future with the objectives of
transforming our business portfolio and transforming our management foundations for a sustainable future
while making the investments that are ordinarily necessary for the continuation of business. In addition to profit
growth, we will improve asset efficiency and optimize cost of capital for higher ROE as well as stable
shareholder returns. Furthermore, we are taking actions to address the materialities and promoting management
that emphasizes sustainability to build trust with shareholders over the long term.
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- Capital policy

While strengthening shareholder returns, we will proactively implement prior investments for the future in
addition to regular investments by utilizing operating cash flow generated from business growth as well as
interest-bearing debt. At present, we have invested approximately 100 billion yen of the 230 billion yen of
total investment quota (prior investments for the future: 150 billion yen, normal investments: 80 billion
yen), and progress is generally in line with the plan.

Cash allocation

Interest-bearing Tl ETE Prior investments for the future

debt for the future = [nvestments from a long-term
- perspective including business growth,
150 bition yen environmental efforts and BCP, as well
as strategic investments such as M&A

Self-funding Normal
MNESHNENS Normal investments, working capital, etc
80 billion yen ’ IR
 Continue to conduct investments
necessary for continuous business growth
eEnsure a certain level of funds in
preparation for increase in working capital
due to business growth and uncertainties

FY2022-24
operating

cash flow*
Shareholder return

200 biiion yen (stable and continuous dividends)

* Commit to a minimum annual dividend of 68
yen per share during period of CS B2024

» Consider additional shareholder returns,
including an increase in the dividend level,
depending on performance and other factors

* Excluding lease obligation Additional return
payments

- Prior investments for the future

The Brother Group established an investment quota of 150 billion yen for prior investment to implement
business portfolio transformation and management foundation transformation for a sustainable future.
Using this investment quota, we will make strategic investments such as strengthening various functions
and bases related to the industrial area and inkjet technology, as well as M&A, for business portfolio
transformation. In addition, we are implementing environmental measures and strengthening our supply
chains for management foundation transformation for a sustainable future.

Theme Main items Amount

- For expansion in the
Industrial area

- Reinforce sales and service facilities in the Industrial area

. . L - Reinforce production capacity in the machinery/FA area 50 billion yen
Business portfolio |- For transformation in

transformation the Printing area - Expand inkjet development and manufacturing facilities

- For the business

i - ic i : 30 billi
portfolio of the future Strategic investments for M&A, etc illion yen

- Factory investment for local production and local
consumption of products and for the realization of a
circular economy

Management - Environmental efforts
foundation - Enhance and expand - Int?qd.uction of energy-generation equipment at Group 20 bill
transformation for connections with facilities Hion yen
a sustainable future | customers - Construction of new environmentally friendly building
- Supply-chain resilience
- DX investments
Total 150 billion yen
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The progress to date of prior investment for the future is described in the table below.

Total
Investment
(including
Theme Details Schedule investment
in years
other than
FY2023)
Completion of . . . s
ompre 1o.n (? few - Construction to reinforce industrial inkjet
factory building at our . e .
oo manufacturing facilities in order to expand in the
Hoshizaki Factory . Completed Approx. 10
. e Industrial area el
(production facilities . . L January 2023 billion yen
s - First adoption by the Brother Group of a seismic
for inkjet heads and . .
isolation structure as a BCP measure
related components)
Completion of new - Construction of a facility to respond to further
factory building at increases in product sales for the transformation of
Philippines Factory the Printing area Completed Approx. 8
(production facilities | - Strengthen BCP measures, including development | January 2024 billion yen
for inkjet printers and of warehouse functions for storing parts and
All-in-Ones) products, to reinforce supply chains
- Construct a machine tool factory in the outskirts of
. Construction of new Bangalf)re in southern India to expand in the Scheduled for
Business factory for the Industrial area .. Approx. 2.5
. . . . . . completion in i
portfolio Industrial Equipment | - Establish a system for delivering products in a billion yen
. . . . . . . September 2024
transformation | Business in India shorter time to customers in the Indian market,
which is expected to grow
- Construct a new factory building on the factory
. premises of the Nissei (Anjo City, Aichi
Completion of new . . I
oy Prefecture) to increase production capacity in the Completed March| Approx. 1.6
factory building of . o
Nissel machinery and FA areas 2024 billion yen
issei . .
- Secure gear production capacity to expand sales for
FA and robot applications
- Construct a new warehouse on the grounds of the
Minato Factory (Nagoya City, Aichi Prefecture) to | Scheduled to start
Decision to construct respond to the increased demand for storage of in July 2024
o . . . . Approx. 4.5
new building at our products and parts in conjunction with the Scheduled for billion ven
Minato Factory expansion of business in the Industrial area completion in Y
- The floor will be raised as a BCP measure to January 2026
respond to tsunami risks
- Installation of state-of-the-art energy-saving
equipment, solar panels, and greenery on the
Construction of new premises as the Brother Group's flagship facility Scheduled for Abprox. 45
X.
building at our Mizuho| for environmental responsiveness completion in p p
. . . billion yen
Factory - Aiming to create new technologies and businesses | November 2026
by triggering active communication with our
employees and stakeholders
Management - Installation of solar panels at multiple sites as an
foundation environment measure
transformation | Installation of solar - Renewable energy used for a portion of the Approx. 1.5
fora panels at multiple sites | electricity needed for operations will contribute to billion yen
sustainable achieving carbon neutrality, a target under the
future Brother Group Environmental Vision 2050

Renewal of core
business system at the
Company,
subsidiaries in Asia,
and regional
headquarters in
Americas

- Revamped core business systems and business
processes as a DX investment

Approx. 3
billion yen

,23,




- Shareholder returns

Under the CS B2024, the Brother Group will provide stable and continuous shareholder returns while
aggressively making prior investment for the future, taking into comprehensive consideration the need to
secure necessary internal reserves, the status of cash flows, and other factors. Specifically, we set a
minimum dividend level of 68 yen per share and will consider additional shareholder returns including a
higher dividend level based on business performance and other factors. We will also flexibly carry out
share repurchases.

- Awareness of capital cost
- Capital cost
The cost of shareholder’s equity is estimated around 7% to 10%. It is calculated based on the capital
asset pricing model (“CAPM?”), but since it varies depending on the timing of calculation and different
assumptions, it is taken as a range. Going forward, we will transform our business portfolio and reduce
the cost of shareholder’s equity while also utilizing interest-bearing debt.

- Return on interest (“ROI”) index

ROE has averaged 8.1% over the past five years (FY2019 — FY2023). Our basic policy is to soundly
increase ROE through business growth, and we set a medium-to long-term ROE target of at least 10%,
which exceeds the cost of capital, and aim to achieve a level of ROE maintaining an equity spread.

- Market valuation
The price book-value ratio (“P/B ratio”) has averaged 1.05 times in the past five years (FY 2019 - FY
2023) and was approximately 1.08 times as of the end of FY2023. We plan to further improve the P/B
ratio by improving profitability and promoting business portfolio transformation through continuous
growth investment.

Going forward, we will further deepen our management conscious of cost of capital, ROI and stock price

based on the financial policy of our CS B2024 medium-term business strategy in order to meet the
expectations of our stakeholders, achieve sustainable growth, and enhance corporate value.
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@ Financial targets

In the leadup to 2030, the final fiscal year of “At your side 2030,” the Brother Group has set targets for FY2024
of 800 billion in revenue and an operating profit ratio of at least 10%. (Exchange rate assumptions are U.S.
Dollar: 108 yen, Euro: 125 yen). Due to the sharp depreciation in yen during the period, we have already
achieved our sales target and expect to reach 880 billion yen in FY2024. We continue to aim for an operating
profit ratio and ROE of 10% or higher.

The Brother Group will undertake all transformations with even greater speed, aiming to achieve the targets set
forth in CS B2024 in order to realize “At your side 2030.”

*! A machine tool capable of simultaneous machining control in five axes (the X, Y, and Z linear axes as well as the tilting and
rotation axes).

*2 A machine tool equipped with a large tilting rotary table as standard equipment.

*3 Brother’s unique customer-oriented management system defining the flow of value provision to customers

** Abbreviation for “lifetime value.” Customer lifetime value, which is the value to customers and profits generated for
companies over the entire usage period of products and services

*> Implemented at Brother Industries, Ltd.

*5 Abbreviation for “Responsible Business Alliance.” Standards established for supply chains in the manufacturing industry to
ensure that working conditions are safe, that workers are treated with respect and dignity, and that companies are responsible
for the environmental impact of their manufacturing processes and procurement.

*' Brother Industries (Vietnam) Ltd.

** Brother Technology (Shenzhen) Ltd.

*’ Brother Industries (Philippines), Inc.

*10 Categories of greenhouse gas emission sources: Scope 1 refers to direct greenhouse gas emissions by business operators,

Scope 2 refers to indirect greenhouse gas emissions resulting from use of electricity, heat, and steam supplied by other entities,

and Scope 3 refers to indirect greenhouse gas emissions other than Scope 1 and 2 (emissions by other entities related to the

activities of business operators)
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2. Approach to and initiatives relating to sustainability
This section contains forward-looking statements, which are based on the Group’s judgments as of the end of
the current consolidated fiscal year (March 31, 2024).

1. Sustainability

(1) Governance
The Sustainability Committee was established in April 2022 to promote sustainability-focused management
based on the Basic Policy on Sustainability*. The Sustainability Committee, chaired by the Representative
Director & President, comprises Executive Officers of managing executive level or higher, Executive Officers
responsible for Business, and other persons designated by the Chairperson as needed.
Subcommittees have been set up under the Sustainability Committee for the purpose of promoting various
sustainability activities in their specific fields. Each subcommittee has a subcommittee owner who oversees the
activities of the subcommittee. Subcommittee owners are Executive Officers or the heads of departments that
perform highly-relevant functions nominated by the Sustainability Committee Chairperson. Each subcommittee
holds meetings as required, convened by the relevant subcommittee owner.
When a subcommittee is established, revised, or abolished, a meeting of the Sustainability Committee is held at
the discretion of the Sustainability Committee Chairperson, and the purpose and role of the subcommittee, as
well as necessary matters, such as the subcommittee owner and members, are clarified as required before the
subcommittee is established, revised, or abolished with the approval of the Chairperson.
The Sustainability Committee holds regular meetings and extraordinary meetings. Extraordinary meetings are
convened by the Sustainability Committee Chairperson as required. When formulating annual plans for each
fiscal year, the Sustainability Committee deliberates on priority issues and measures that the Brother Group
should address and incorporates them into the annual plans of each organization and department, and progress
on those plans is reported to the Sustainability Committee. In addition, if it becomes necessary to modify a
target, the matter is deliberated on and approved by the Committee.
When formulating and revising the important matters listed below, the Sustainability Committee or its
subcommittees conduct investigations, followed by deliberation by the Strategy Meeting, which comprises the
President and Executive Officers of managing executive level or higher, and the Board of Directors adopts a
resolution.

- Formulation and revision of the Basic Policy on Sustainability

- Identification and revision of the materialities

- Establishment and revision of sustainability targets

- Other important matters related to sustainability
The Sustainability Committee Chairperson, or a person nominated by them, periodically reports to the Board of
Directors regarding the Sustainability Committee’s plans and results.
Furthermore, regarding disclosure of the Integrated Report, in order to be properly accountable to stakeholders,
particularly investors, the Sustainability Committee is involved in the approval of its content at two stages—
planning and final disclosure. In addition, internal auditing departments monitor all stages of planning,

production, and disclosure to confirm whether the approval process is appropriate.
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Sustainability Promotion Structure

Board of Directors

Sustainability Committee <

Report

Instruction

(G)

; Value Creation
H Support

Responsible & Environment &
Value Chain | Climate Change
Subcommitiee B Subcommittee

Corporate Sustainability
Governance Communication
Subcommittee Subcommittee

H Subcommittee

Respective Departments —_—
* Management

Group Companies

* “Basic Policy on Sustainability”

Brother, which started its business by providing repair services for sewing machines, commenced production of
sewing machines based on the ambition to turn the import-based industry into an export-based industry to
create jobs for people who want to work. The desire to create durable sewing machines has been passed down
as the “At your side.” spirit that always places customers first in the Brother Group Global Charter (hereafter
referred to as the “Global Charter”), which provides the foundation for all Brother Group activities. The Global
Charter states that the Brother Group enhances corporate value by expanding the value provided to customers
and by returning economic performance generated through business to stakeholders and the global
environment.

As in the past, the Brother Group will continue facing the issues of our customers and society, defining
materialities (key social issues) to be undertaken, and solving them. By doing so, our will aim to achieve our

B

“At your side 2030” vision, that is to say, “By being ‘At your side.,” we enable people’s productivity and
creativity, contribute to society, and help protect the earth”, and the Sustainable Development Goals (SDGs)

identified by the United Nations.

(2) Strategy

The Brother Group is committed to practicing sustainability-focused management in order to sustainably
provide value to its customers and solve social issues through its business activities, in the spirit of “At your
side.”

In the Brother Group Vision “At your side 2030,” the Group has defined “Our Purpose” as “By being ‘At your
side.,” we enable people’s productivity and creativity, contribute to society, and help protect the earth.” In its
CS B2024 medium-term business strategy, which was formulated and launched by backcasting from the
Vision, the Group positioned contributing to sustainability as its priority management issue, identified
materialities for the first time, and set FY2024 targets for resolving those materialities.
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(3) Risk Management

The Brother Group has established the Risk Management Committee chaired by the Representative Director &
President and formulated a comprehensive risk management system based on the Brother Group’s Risk
Management Regulations with the aim of reducing risks that are likely to have a serious impact on the Group’s
management. Each organization and subsidiary within the Group understands the risks and their probability of
occurrence and makes efforts to manage risks by implementing measures for avoiding or reducing the impact
of risks. Systems are in place for regularly reporting the status of such implementation to the Board of
Directors. The Group constantly recognizes and responds to risks relating to compliance, product safety, export
control, information management, environmental laws, safety and health, disaster prevention, and the supply
chain. Together with strengthening business continuity in times of crisis and re-examining structures for lasting
value creation, it will aim to recognize and respond to risks with an even more medium- to long-term strategic
perspective than before. (For details, refer to “4. Information about Reporting Company, 4. Corporate
governance, (1) Overview of corporate governance, 5) Status of development of an internal control system, 3.
Risk management system,” and for specific risks and countermeasures, refer to “3. Business risks.”)

At the same time, in readiness for 2030, the Group formulated the Brother Group Vision “At your side 2030”
which indicates the Group’s raison d’étre and value proposition to society while recognizing the changes in the
business environment surrounding the Brother Group. Using the SDGs as the starting point, the Group
identified items that are key social issues to achieve the Vision and evaluated their importance for society and
for the Group. Following discussions at the Strategy Meetings and meetings of the Board of Directors, five
materialities were identified based on the opinions of external experts and other factors, and the Group is taking
action to address those issues.

In FY2022, the Sustainability Committee was established for the purpose of promoting sustainability and
managing risks. Like the Risk Management Committee, the Sustainability Committee is chaired by the
Representative Director & President. It identifies challenges necessary for resolving the materialities,
determines and implements appropriate measures, and periodically monitors the progress of those measures.
Going forward, the Sustainability Committee and its subcommittees will further discuss and reinforce their
responses with respect to the identification, evaluation and proper directions about sustainability-related risks
and opportunities. This includes supporting people’s value creation, DE&I, human rights in the value chain,

reducing CO, emissions, and circulating resources.
(4) Metrics and Targets

The Brother Group has set sustainability targets for the period of “CS B2024” to address the five materialities

identified for achieving “At your side 2030,” and will promote the efforts as important management issues.

,28,



Materiality Targets for FY2024
- In the Industrial Equipment business, secure performance advantage of
) products that contribute towards improving customer productivity and reducing
Supporting people’s o
CO, emissions
value creation . . . )
- In P&S business, build platform to connect directly with customers towards
improving LTV of customers
) - Visualize employee engagement at the global level and improve engagement
Contribute
) survey scores
to society . . . .
Realizing a diverse and |- Enhance talent development and governance for encouraging the assignment of
active society local employees to top management positions of facilities outside Japan
- Strengthen talent pipeline for healthy gender balance in management positions
and establish environment for achieving diverse ways of working*2
Pursuing a responsible | - Expand the scope and subjects of human rights risk assessment on suppliers
value chain - Attain RBA" Gold certification for three Group manufacturing facilities
- [Scope 1 and 2*4] Achieve 47% reduction from the FY2015 level
) (9% reduction during the three-year period from FY2022 to FY2024)
Reducing CO,
o Ref.) FY2030 target: 65% reduction from the FY2015 level
emissions .
Protect the earth - [Scope 3 ] Take measures to reduce 150,000 tons through own effort
Ref.) FY2030 target: 30% reduction from the FY2015 level
) ) - Achieve ratio of virgin materials used in products of 81% or less
Circulating resources
Ref.) FY2030 target: below 65%
* LTV

The abbreviation for Life Time Value, which is the value to customers and profits generated for companies
over the entire usage period of products and services.

** Implemented at Brother Industries, Ltd.

* RBA

The abbreviation for Responsible Business Alliance (an international organization promoting CSR), which
establishes standards for supply chains in the manufacturing industry to ensure that working conditions are
safe, that workers are treated with respect and dignity, and that companies are responsible for the
environmental impact of their manufacturing processes and procurement.

4 Scope 1, 2, 3

Categories of greenhouse gas emission sources: Scope 1 refers to direct greenhouse gas emissions by
business operators, Scope 2 refers to indirect greenhouse gas emissions resulting from use of electricity, heat,
and steam supplied by other entities, and Scope 3 refers to indirect greenhouse gas emissions other than
Scope 1 and 2 (emissions by other entities related to the activities of business operators).

* For progress in achieving the FY2024 targets, refer to “l1. Management policy, management environment,
issues to address, (2) Medium- to long-term management strategies, Materiality and sustainability targets.”

In addition, with regard to reducing CO, emissions (Scopes 1 and 2) above, the degree of achieving these
targets is used as a performance-linked benchmark in the stock-based remuneration paid to directors and other
officers. (For details, refer to “4. Information about Reporting Company, 4. Corporate governance, (4)

Remuneration for directors (and other officers).”)
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2. Human Capital
@ Strategy, Metrics and Targets

The most important foundation for the Brother Group’s sustainable growth is its talent. The Brother Group has
made “realizing a diverse and active society” one of its materialities and has established the following targets
for FY2024: “visualizing and improving employee engagement*l,” “enhancing talent development and
governance to promote the assignment of local employees to top management positions of facilities outside
Japan,” and “strengthening the talent pipeline for a healthy gender balance in management positions and
establishing an environment that can achieve diverse ways of working*>.” To achieve the “management
foundation transformation for a sustainable future” set forth in “CS B2024,” the medium-term business
strategy, the Brother Group will encourage employees to take on challenges and will improve employee
engagement as well as take action to further strengthen its human capital such as by creating a comfortable
working environment for every employee.

*! Relationships in which employees and the company are equal and provide value to each other.

** Brother Industries, Ltd. only.

<Views on ensuring diversity>

The Brother Group believes that recruiting diverse personnel and supporting diverse work styles and career
development are increasingly important in these times of significantly changing business and market
environments.

The Basic Policies in the Global Charter include the concept: “The Brother Group respects diversity, provides a
working environment that enables our associates to utilize their talents and abilities to the fullest, and gives
them great opportunity through challenging work assignments. The Group also provides them with fair
evaluations and financial rewards for their efforts and achievements.” Also, the Codes of Practice in the Global
Charter state, “We must always honor individuals and diversity, and act with trust and respect.”

The Brother Group has proactively and continuously recruited diverse human resources, including women,
non-Japanese, and mid-career workers with varying professional backgrounds, and promoted them to
managerial positions. It is also working to create workplace environments that maximize their individual
potential, and to provide education and training to all levels, from new employees to management. However,
the applicable laws and regulations, cultures, social practices, and so on differ among the regions where the
Group conducts business, and companies do not have uniform target values. For this reason, the initiatives of
the reporting company, which operates the main businesses of the consolidated Group, are described as

representative examples.
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<Targets for ensuring diversity/Status of ensuring diversity>

(1) Promoting women to managerial posts

Brother Industries, Ltd. (hereafter referred to as "BIL" in this chapter) formulated the Action Plan to Support
the Success of Women based on the Act on the Promotion of Women’s Active Engagement in Professional
Life. It aims to increase the number of women in senior positions (equivalent to managerial positions, or
professions receiving the equivalent treatment) from 54 as of the end of March 2024, to 60 or more by the end
of FY2025. From the perspective of development, BIL supports employee’s growth regardless of gender, but in
order to create an environment that promotes work life balance and also making managerial positions more
attractive, BIL also provides learning opportunities, such as discussion meetings introducing the careers of
female managers in BIL, lectures with experts, career training with female workers outside the company, and
outside counseling for manager candidates. To date, a total of 78 employees have participated in the Women’s
Leadership Training sessions held since 2022. Other measures for the development of environments where
employees can work with peace of mind include establishment of a flextime system, elimination of core time,

and creation of a telecommuting program.

(2) Promoting non-Japanese to managerial posts

BIL hires and promotes employees regardless of nationality to ensure human resources who can play a core
role in the business. As of the end of March 2024, the foreign employee ratio is 1.4% and the foreign manager
ratio is 0.5%. Furthermore, BIL’s foreign Executive Officer ratio was 10.5% and 9.5% as of the end of March
2023 and March 2024, respectively. BIL has been promoting the globalization of its executive personnel by
appointing qualified persons, regardless of their nationality, to executive positions at group companies in
various countries and regions to realize community-based management. At each of its sites, the Group actively
promotes local employees to executive positions—this includes promotion to the position of president at sales
facilities of regional headquarters in the U.S. and China. At group companies outside Japan, local employees
occupied 67% of management positions in FY2023, increasing from 61% in FY2018. Based on such
circumstances, BIL recognizes that the current level of promoting non-Japanese to managerial posts in the

Group is adequate, and therefore BIL does not set any targets.

(3) Promotion of mid-career recruits to managerial positions

At BIL, the ratio of mid-career recruits was 29% in FY2023, while the ratio of mid-career recruits in
managerial positions was 27%. Since the number of mid-career recruits depends on the labor market
environment, BIL has not set a target for the promotion of mid-career recruits to managerial positions, but to
implement further business portfolio transformation, it intends to actively recruit expert personnel from outside

the company in the future.

<Policies on human resource development and BIL internal environment improvement to ensure diversity, and
their status>

BIL’s human resource development policy for ensuring diversity is to respect the diversity and individuality of
employees and to strive to develop global talent who can provide superior value. Also, BIL’s policy on internal
environment improvement is to build foundations that enable diverse talents to play active roles, and we are
taking measures to enable employees to work with high levels of motivation, establish diverse career paths, and

more flexible work styles.

,31,



<Improving employee engagement>

In order to realize the transformation necessary to achieve the Brother Group Vision and encourage employees
to take on challenges, the Brother Group has set visualizing employee engagement on a global level and
improving engagement survey scores as sustainability targets for FY2024 with the aim of building relationships
in which employees and the company contribute to one anoth